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Chapter 2: Who Are Your Customers?
Your customers are the most important people to your Amazon business.
They decide whether it succeeds or fails. So you have to know them well.

What are their needs? What are their wants? What are they struggling with?
What are their pain points?

The easiest way to find out these questions is by asking your customers. If
you’re selling products on your own e-commerce site, you can connect
with them through your blog or email.

But if you’re only selling on Amazon, you often don’t have the ability to
connect with your customers until after they buy from you. This can make it
difficult to make direct contact with potential customers so you can learn
more about them. So what can you do if you don’t have access to
customers directly?

The Amazing Benefits Of Review Mining
If you don’t have direct access to your customers, the best way to find out
what they want is to read the reviews of other sellers. Chances are other
products like yours already exist which means that people have already
purchased it and given their opinions about it online.

Go through the reviews and find out what customers like and dislike about
the product. Discover what their expectations and motivations are. Make a
note of any memorable phrases. From this research, you’ll find the perfect
message you can use for your listing. (I’ve included a template for you to
use at the end of this chapter). Make a note of the memorable phrases,
what they liked and didn’t like about the product. I’ve included a template
for you to use at the end of this chapter.

I recommend starting with the reviews that received the most votes for
being helpful. These are the reviews that have helped other shoppers the
most, so are most likely to be the most impactful. I’ll then go through the
five star and one-star reviews since these are from people who have the
strongest emotional responses to the product. Lastly, I’ll go through the
four and three-star reviews since these include a good mix of positive and
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negative points which you can use to differentiate your product. These
reviews are also more likely to be honest and non-biased.

As you go through reviews, people often include a personal story about
their experiences with the item. These responses are great to use in your
copy since they’re coming straight from your customers’ personal
experiences. Also, pay attention to any negative points that reviewers bring
up since you can address these issues and provide viable solutions for
them in your description.

Remember to go through the questions and answers if there are any listed.
Are there any repeatedly asked questions? Do people ask if the item has a
unique feature? Jot them down. You can use this information to get a
better idea of your customer’s specific needs.

NOTE: The goal isn’t trying to find reviews for products that are exactly like
yours. If you can, great, but it’s not common. Your goal is to get into the
minds of your customers to learn about their thoughts, wants, needs, and
worries.

Which means…it’s all about your customer. NOT about your product.
It’s about finding their desired outcome so you can find ways to give it to
them. Many sellers and businesses get this wrong. They only focus on
their brand or product which kills their potential sales.

So before you start going through Amazon reviews, ask yourself these
questions so you will know where to look for those reviews:

 Who is your target audience?
 What are their goals?
 What solutions do you believe they are looking for?
 What possible solutions might they be using now to solve their

problems?
 Where might those solutions be online?

To illustrate this, let’s look at a customer who is interested in buying a
travel water purification bottle.

Who is your target audience?

Adults who travel frequently or do outdoor activities who don’t have access
to clean drinking water nearby.
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