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Chapter 1: The Secret To Standing Out 
On Amazon  

 

Amazon is like our universe. It just keeps getting bigger.  

With 244 million active customers and over $107 billion net sales in the US 
alone in 2015, Amazon has become earth’s largest e-commerce store. 

Every day, people are making huge profits selling everything from action 
figures, coffee machines, and anything else you can think of.  

Due to the vast number of products being sold on Amazon, it’s imperative 
that you optimize your listing to maximize your product's discoverability.  

After all, you can’t persuade shoppers to buy your product if they can’t find 
it. 

So how do you go about optimizing your listing? 

Well, besides using high-quality photos and the right keywords, one of the 
best ways to optimize your listing is with engaging, relevant copy.  

Copy are the words used for marketing or promotional purposes. These 
are the words uses to persuade target customers to purchase your 
product.  

Effective copy hooks the reader, gets them interested and get them to take 
action. Poor copy ruins your credibility and kills potential sales. 

If you can infuse your product listing with persuasive copy, you’ll be 
maximizing the chances of interested customers finding and buying your 
product.  

But most sellers fail to realize the importance of having great copy in their 
product listings.  

Having great copy can make or break your sale.  

Your product title, bullet points, and product description are some of the 
few areas in your listing that you can optimize to improve your conversions 
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and sales. After all, if you can’t convince shoppers to buy your products, 
your Amazon business is going to fail no matter how much money you 
spend on ads and marketing campaigns.  

Your product listing has to entice visitors and convince them that your 
product is what they need. Think of your product listing as your personal 
salesperson for your product. Once you have it up there, it’s selling your 
product 24 hours a day 7 days a week. So you want to make sure it's doing 
the best job by equipping it with an attention-grabbing title, powerful bullet 
points, and an irresistible product description.  

Now that we've got that covered, let’s go over some of the differences 
between Amazon and Google… 
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